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How did we get there?



At the beginning, there was no plan



• December 2005: Data Protection FAIL 
– EU Parliament adopts data retention directive
– EDRi lobbying campaign did not succeed

• „We must do something in Germany now“
– set up infrastructure and network
– first: listserv and wiki, then: face2face meeting
– open structures

• let it grow, let people play with it
• user-generated campaigning
• „Activism 2.0“



Participation















Pop Culture
Viral Marketing

















To the Streets







Thanks for the help

• Wolfgang Schäuble 2007
• Deutsche Telekom 2008







Internationalization



Freedom not Fear 2008



Freedom not Fear 2008

• international privacy action day
• 15+ countries
• diverse activities
• all coordinated through listserv and wiki
• already preparing for 2009



Lessons Learned



Good

• open structures and free licenses
• „ownership“ instead of control
• activity forms: participatory and diverse
• experts for substance and legal issues
• pop culture and fun
• Give people an environment in which they

can do what they are good at.



Difficult

• amorphous structure creates constant
need for discussions
– organization? platform? network? alliance?
– herding cats and informal leadership

• political conflicts can‘t be solved online
– result in flame wars and personal attacks

• trust does not scale
• still unclear if AK Vorrat is a general model

or just a lucky accident



Success

• mobilized people to become active
• biggest constitutional court case

in German history
• biggest privacy demonstrations

in German history
• massive media attention
• put privacy back on the German agenda
• inspiration for others



Open Questions I

• Still quite a disconnect between
– activists

– professionals
– commissioners

– PET community / industry
– „official“ vs. „expert“ vs. „popular“ events

• Need for more cooperation?
• Or is this distribution of functions good?



Open Questions II

• Public Opinion changing
– 9/11 terror fear is fading

– feeling of „it‘s enough“
– weekly data losses

– general unease with data collection
– journalists: „wow - we are affected“

• Larger societal developments?
• Positive vision needed!



Open Questions III

„And where do I get the T-Shirts?“

� http://dataloo.spreadshirt.net


